Amity Business School

NO OF SEATS FILLED, STUDENT DIVERSITY AND QUALITY OF STUDENTS’- MBA

(MARKETING & SALES)
No. of students admitted Total
Y Sanctioned Gend
T | Intake [*™°" [ Within | Outside | Other | Management | Other Yidhker | Wiitickesd
State State | Country Stream Streams P
CAY M 21 01 0 19 03 10 12 22
25
2024-25 F 02 0 0 0 02 01 01 02
CAYml 25 M 05 05 01 07 04 04 07 11
2023-24 F 04 02 0 05 01 03 03 06
CAYm2 25 M 04 04 0 06 02 02 06 08
2022-23 F 04 01 0 03 02 04 01 05
Student Diversity Details- MBA (Marketing & Sales)
Students' Diversity- Gender
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Students’ Diversity- Gender- MBA (Marketing & Sales)




Students' Diversity- Stream Wise
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CAY {2024-25) CAYm1({2023-24) CAYm2 (2022-23)
Management Stream 19 0 7 5 6 3
Other Streams 3 2 4 1 2 IR
# Management Stream @ Other Streams

Student Diversity: Stream-wise- MBA (Marketing & Sales)

Students' Diversity- Experience wise
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® Experienced 12 1 | 7 3 6 1
# Fresher ® Experienced

Student Diversity- Experience-wise- MBA (Marketing & Sales)




